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Bﬁ;ﬁ Original Goals & Objectives

Mission

To grow the game by bringing new &

former adult players into the game in

a fun, fast, affordable way with a
focus on player retention

Play Golf a
America
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REAli4¢ Original Goals & Objectives

Key Components
* Field tested — proven to work

* Delivering a fun “learn and play” experience through a
structured multi-session program including on course
experiences

* National brand promoted and broadly supported by a
industry coalition

* Great value to the consumer

* Phased rollout

* Financial commitment to facilities
* Measurable results at every level

Play Gulf@
America
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Ez,,'i;ﬁ Key Deliverables (2009-2013

Phase | Phase Il
Certified Facilities Certified Facilities
Year1l: 700 Year 4: 1,000 new (4,000 cumulativ

Year 2: 1,000 new (1,700 cumulative) Year 5: 1,000 new (5,000 cumulativ

Year 3: 1,300 new (3,000 cumulative)

Students Students
Objective: Year 4: 470,000 cumulative stude

Year 5: 720,000 cumulative stude

50 students annually per site

Year 1: 35,000 students
Year 2: 120,000 cumulative students

Year 3: 270,000 cumulative students




A National Program Supported by
a Broad Golf Industry Coalition
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HEHH‘_{' GGR Partner Commitments

Champion $100,000
Ambassador 50,000
Leader 25,000
Founder 15,000

Ace 10,000
Eagle 5,000
Birdie 2,500
Par 1,000

Play Gulf@
America



."nEJ'tt

Industry Wide Coalition Support

Champion

PGA of America

PGA TOUR

TaylorMade-Adidas

Ambassador

Leader

Play Gulf@
America

Callaway
Nike Golf

PING

Club Car

ClubCorp, Inc.

GCSAA
IMG World
NGCOA
USGA

Partners

Founder

Billy Casper Golf
Century Golf Partners
CMAA

CNL Lifestyle Company
EAGLE Golf

Golf Channel

Golf Digest
KemperSports

LPGA

Rain Bird

Troon Golf
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Allg s Industry Wide Coalition Support

ins
More Partners
Ace Par
* E-Z-GO, Textron * American Golfer
*  Golfweek * AJGA
* John Deere *« ASGCA
*+ Sequoia * Brick Companies/Atlantic Golf
* Syngenta *  Burroughs & Chapin Golf Management
* TORO * EBSC Consultants
Eagle * EWGA
* Bayer Environmental Science * GCBAA
* Dick’s Sporting Goods * Golf Convergence
* Eaton Corp., Golf Pride Grips * Golf Course Specialists
* Entegra * Golf Datatech
* Golfsmith International *  GolfTEC
* Honours Golf *  GRAA
* Jacobsen, Textron * Joe Louis Barrow, Jr.
* PGATOUR Superstore * MG Orender
* Rain Bird *  NGF
Birdie * Patrick Shea
* Met Golf Association *  Pellucid Corp.
* Toll Brothers * Redstone Golf Management

* Robin Shepherd Group
* Ruffin Beckwith

Play Golf * The Green Magazine
America * 3balls.com




REAI4 ¢ Great Initial Signups

Goal of 700 GGR Certified Host Facilities
To Date:

1,425 Applied

1,118 Certified

* 69%  Public Facilities
* 19%  Private Facilities
* 6% Resort

* 5% Range — School
* 2% Retail = Indoor

Play Golf a
America







