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Introduction  

ÅWorld wide Golf represents the largest sports-related 
travel market. It has been valued at US$20 billion with 
over 50 million golf tourists travelling the world to play 
on some of the estimated 32,000 courses. 

 

ÅAccording to 14th edition of the International Golf 
Travel Market (IGTM), golfers spend 120% more per 
person per day than other travelers. 
 

ÅGolf is one of the few international tourism sectors 
that is continuing to grow despite global economic 
uncertainty (Daily news Tuesday, November 15th, 2011) 

 



Analysis dates for (EMA) 



ÅGolf travel represents 1-1.5% of the total leisure travel 
in EMA. 

 

ÅWithin EMA 90% of  golf tourism is from EMA. 

 

ÅThe golf industry support close to 450,000 jobs. 

 

ÅSpain is Europe's biggest golf destinations and Turkey 
and Portugal among developing countries that are 
rapidly increasing their golf tourism sectors.  

 

 Source: KPMG 

 

 



ÅIn 2006 the contribution to GDP was around 
14.500 millions Euros. 

 

ÅThis amount is equivalent to the income of the 
Olympic games in Athens and higher  than 
those previously  celebrated. 

  



Golf facility 
operations 

36% 

Golf course 
capital 

investments 
8% Golfer supplies 

7% 
Golf tournaments 

1% 

Golf tourism 
12% 

Golf real estate 
36% 



The golf tourist in EMA    

Source: 

 
È KPMG, GBS, EGA, AAGGOLF, FEGA 
È Analyses Countries Europe, Africa 

and Orient meddle (EMA) 
 

 



Relevance 

Golf course quality  10 

Climate 9 

Total price 8 

Accesibility 7 

Hotel quality  6 

Nº golf courses around 5 

Gastronomy 4 

Safety and relaxation 3 

Leisure time and fun   2 

Golf tradition 1 

Cultural interests 0 



Å A new survey published at the International Golf Travel Market 
reveals that golfers are most influenced by ŦǊƛŜƴŘǎΩ 
recommendations and ΨǿƻǊŘ-of-ƳƻǳǘƘΩ when choosing golf 
holidays 
 

Å The next most important factors when choosing a golfing 
destination were golf magazines (43 percent), golf professional 
recommendations (42 percent) and online blogs and course reviews 
(35 percent) 
 

ÅGrimster say άEvery visitor can be an ambassador or influencer for 
your business, so you must ensure that your product, service and 
customer experience is outstanding and memorable for all the right 
reasonsέ. 
 
 
 



ÅAverage expenditure: around 150-180 Euros 
per day 

ÅThe travel stay is from 5 days up to 9 days 
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travel 

other 

È Source: KPMG and Oxford Economics  



Å52% of golf courses are located in the 5 
biggest touristical regions (Andalucía, 
Catuluya, Valencia, Canarias  y Baleares) 

 

Å24% of all of Spain's are in Andalusia. 

 

Å Approximately 80% of Andalusia golf courses 
are located on the Costa del Sol. 
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Andalucia 



Relevance 

Climate 10 

Golf courses quality   9 

Hotel Quality  8 

Hotel quality  7 

Gastronomy 6 

Total Price 5 

Cultural Interests 4 

Others 3 

ÅMotivations are very similar to those of EMA countries  
Å Differences are mainly due to strong national market  



Multiple offer 
Sol y Playa 

Shooping  

Wilde life  

Museum  

Well 
established 
destination  

Infrastructure & 
Services 

Motor way 

Aiports 

Trains 

Harbours 

 

Climate 



Extensive 
hotel offer  

Security 

Culture Territory 
 



ωClub de campo de Malaga (Parador) 1925  

ωGuadalmina South 1959 

ωReal Sotogrande 1964 

First golf courses built in 1925 

ωCosta del Sol/Costa del golf 78 

109 golf courses 

ωSince 1965 Andalusia offer the best courses in Europe 

ωSince 1990 five world class golf courses were built 

The best golf courses in Europe 

ω48.000 affiliate golfers in Andalusia 

ω335.000 affiliate golf in Spain 

Strong domestic market 


